Himachal Pradesh Skills Development Project (RRP IND 49108)

COMMUNICATION STRATEGY

Communications Context: Raise the awareness of the youth of Himachal Pradesh regarding the various job opportunities and career
prospects offered by quality technical and vocational education and training, and assist them in enrolling for the various training programs
funded under Himachal Pradesh Skills Development Project so that they gain the skills required to make the transition from the primary to
secondary and tertiary sectors, where remuneration levels are higher and career prospects are better.

Project Objectives: Improved employment and livelihood opportunities for the youth of Himachal Pradesh.
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BCC = behavior change communication; DOHE = Department of Higher Education; DOLE = Department of Labor and Employment; DOSJ = Department of Social Justice and

Empowerment; DOTE = Department of Technical Education, Vocational and Industrial Training; DORD = Department of Rural Development; DOUD = Department of Urban

Development; HPKVN = Himachal Pradesh Kaushal Vikas Nigam; GOHP = Government of Himachal Pradesh; HPSDP = Himachal Pradesh Skills Development Project; ITI =

industrial training institute; NGO = nongovernment organization; NSQF = National Skills Qualification Framework; PIU = project implementation unit; PMC = project

management consulting firm; PMU = project management unit; TVET = Technical and vocational education and training
& For details regarding the types of training programs funded under HPSDP, refer to the Sector Assessment (Summary): Education (accessible from the list of linked documents
in Appendix 2 of the main text).

b Under HPSDP, six city livelihood centers and seven rural livelihood centers will be established to provide a package of vocational training and business development support
to urban and rural poor, respectively, to improve their earnings. The new women’s polytechnic will be established in Rehan, district Kangra. It will offer diplomas in civil
engineering, architectural assistantship, electrical engineering, and computer engineering. It will have an annual training capacity of 720 and hostel facilities for 120 women. It
will expand the reach of TVET training to the women residing in the hilly, northern parts of Himachal Pradesh. Eleven employment exchanges will be upgraded into model
career centers (MCCs) to build awareness among youth about TVET opportunities and improve counselling and placement services across the state.

¢ The 11 MCCs (endnote b) along with HPKVN will focus on mobilizing youth and building awareness about job prospects in different sectors, trades and job roles.

d Refer to the Gender Action Plan and Counselling and Communication Modules (accessible from the list of linked documents in Appendix 2 of the main text).

¢ Refer to the design and monitoring framework for details regarding enroliment and placement targets (accessible from the list of linked documents in Appendix 2 of the main
text).




